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Adcenter International Setup

Microsoft Advertising
adCenter

‘CLICKBANK

Start your search advertising
with Microsoft today

Clicks. Leads. Sales. We're here to help you grow your
business. Pay only when someone dlicks your ad.

YaEoo! | bING

SEARCH

Get started right away

Show ads on Bing.

Display your product or service
to as many as 78 million
potential customers. More...

Learn what's new.
Improve customer targeting,

pause and resume ads and
keywords, and more. More...

Learn about the search
alliance.

Discover the benefits of the
Yahoo! and Microsoft search
alliance. More...

Become an expert.

Get training and certification
with the adExcellence
program. More...

Sign in with your adCenter user
name

User name:

Password:

[CIremember me

Forgot your user name or password?

Sign in to adCenter with your
Windows Live ID
(example555®@hotmail.com).

To use Windows Live ID to sign in to
adCenter, first link your adCenter user
name to 3 Windows Live ID. More...

© 2011 Microsoft | Legal | Privacy | Microsoft Advertising | Support | Community | Feadback

o  Click the “Sign up Now” button to begin.

& Microsoft Advertising
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Account Information

Account information

Country or region: =
First name: =

Last name: *

User name:
Password: *
Confirm password: *
Secret question:
Answer:

Email address: =

Confirm email address: *

|English - United States =] =

Sample

Name

Mynameis

ssssss &-16 characters, with no spaces

sssase 6-16 characters, with no spaces

[Favorite movie =]z

secret answer

test@test.com s

test@test.com

Company information

Company name: *
Industry: *

Address line 1: *

Address line 2:

City: *

Country or region: *

State or province: *

ZIP Code or postal code: *

Business phone: *

sample

|Retail (E-Commerce and Offline) [+]

123 Whatever lane

Beverly Hills

[United States

1 [

| California

90210

123456789

e Enter your account and company information.

e Select YOUR location here, not the location you want to market to.

Need help?
Live Chat

Click to chat with a
Support Representative.

You can alse phone us
at:

(800) 519-7601

(TTY 800-877-9580)
Hours of operation:
(Eastern Time)
Monday-Friday:

8:00 A.M. to S:00 P.M.
Saturday:

5:00 A.M. to 9:00 P.M.
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Payment Information

Sign up for Microsoft adCenter account
It's quick and easy to sign up, and it's absolutely free. Your account is charged when someone clicks your ad. After you finish signing up you can

create your first campaign.

1. General information

2. Payment information

Payment information

Choose your payment method:

Promotion code (optional):

Currency: =

@ Credit or debit card

MName on card: * Sample C Name

Card type: * |Se|ect credit or debit card IZ‘
Card number: *

Expiration date: * [april [=] 2011 [=]
Security code: *  Whatis this?

Billing address is the same as company address

o o

Advertising costs will be billed in this

Select credit or debit card B2 currency. You will not be billed for signing

up with Microsoft adCenter.

Enter the credit card you wish to pay with.

Need help?
Live Chat

Click to chat with a
Support
Representative.

You can also phone us
at:

(800) 519-7601

(TTY 800-877-3580)
Hours of operation:
(Eastern Time)
Monday-Friday:

8:00 A.M. to 9:00 P.M.
Saturday:

8:00 A.M. to 9:00 P.M.
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adCenter Dashboard

Microsoft Advertising . | Sign out | My settings | Help
adCenter

Search adCenter accounts 0 .¢

Campaigns
customer [N
- . Simple | Interactive
> Account: |
Campaign trends ? Alerts(1) | what's New | FAQ 2l |2
Date: | Last 7 days v | campaign: Al campaigns v | View: [impressions v || clicks v | Alert settings | | Delete
<
S
"g = Impressions  ® Clicks D Tyee Il?em Date
2 i | ] @ » welcome! 18/04/2011
3
=4
0.5 0.5
o 1]
-0.5 -0.5
-1 -1
April 12 April 13 April 14 April 15 April 16 April 17 April 18

Campaign performance 7 Campaign budget status

Date: [Last 7 days ¥ | | Select columns Dailly | Manthly
Campaign Status  Impressi | Clicks CTR3  Avg.CP  Conve

_- 0 0 0 o o There is no available data for this chart.

© z 0 0 0

e  Click the Campaigns tab.
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The Campaigns

—_
| Sign out | My settings | Help

Microsoft Advertising

adCenter

Campaigns Accounts & Billing Tools Reports

Customer: I > 2ccount: NN

>
Account selected: [¥IHide inactive accounts

Settings
- Account name:
o Account status: Active
a Business Location: Manage Locations
o
H a 3
& Campaigns in selected account
Performance data for: This menth  [=] Start 01/04/2011[F] End 19/04/2011[7)
I Create campaign ” lmpnrtcampa\gnsl Resume || Fause, | Delete || More ¥ || Select columns ¥
Eerrem | e s | T (| g2 Spend Clicks. Impressions| CTR (%) | #Y9" Earo=rars | fop, @nE || SRR
- budget position - keywords
[ ] 1 10.00 Paused 0.00 0 o 0.00 0.00 (Enable) 0.00 MNone
[ ] i 10.00 Paused 0.00 o 0 0.00 0.00 (Enah?;; 0.00 Hone
Total - all 2 campaigns - - - 0.00 0 o 0.00 0.00 0 0.00 -
Reporting is not real-time. Clicks and impressions received in the last three hours may not be incduded here.
© 2011 Microsoft | Legal | Privacy | Microsoft Advertising | Support | | Feedback Gmmmgm

e Here you can review all your active or paused campaigns, and their overall info.
e C(lick “Create Campaign” to continue.
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Create Campaign

Microsoft Advertang

adCenter

Navigation

Create a campaign for:

Canparxs wu sty of Ghe or more 33 Orouod that AN 0ne BuSoet. Ad Grocet e sets of ads And eiher Leywords e NETwork or wabsile Blacements

1. Settings

Campasgn settings

Name: Campagn #3

100 charachers mawimem

Time 7o8e: | Select 2 bme 2008 -

Campaign budget settings
Current spend (USD):
Campaign busget (USD): per morkh =] !
Monthly budget options: @ Dvide budget across the month

2 Spend budget untd depleted T
Campalgn targeting '

Choote how you target your customans by Xation and tme
Target customers by location
Owolay my ads 0 a8 lcations | Eat

Target customer by device
(A devces (Desktops/laptops and seartphones)) | Ede

Campalgn exclusions

Negative keyweeds
0 negative heywords exchuded | Ede

Ad group settings
Ad group name: Ad group #1

Distribute your ads by language and market
Enghsh and Sparesh - Unted Staces 7]
Select your bid type

& Keywords

2 Networks and webstes

A4 dntribution: Swarch and cortent networks | Fde

120 arecters mewaram

i) (ees) (Smmacoss.

I Yrack conversions
Open Campagn Aralytics Took

Additiceal settings

Target by day of week
[AN days] | Bt

Target by time of day
(Al hours) | Ede

Target by geadar and age
[Both genders and Ml ages] | Eoe

Additional settings

Website exchusions
0 websites exchuded | Ede

View pubisher report
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In the first part of the campaign creation, we have a number of options.

e  First name your campaign.

Give it a direct, explanatory name, to prevent confusion. Then enter the time zone for that campaign.
e Then, enter your monthly campaign budget, and how you wish it to be distributed. Click the question marks next
to each option for more information.

e Next, select your targeting options. Use “Target Customers by Location” to restrict your ads to a specific country,
region, or city. Then, restrict the devices you want your ads to appear on. For Paretologic products, you should
limit these to desktop and laptop systems only.

e Then, you can enter Campaign —wide negative keywords. These will vary depending on your keywords and your
market. For example, if | sell shower curtains, and was bidding on shower keywords, | would add negative
keywords of “bridal” and “baby,” to avoid searches for bridal showers. Negative keywords are important to
prevent unwanted clicks from irrelevant searches.

e Then, name your first ad group. You’ll be able to change the name, and add more ad groups later. As with the
campaign name, make it as descriptive as possible.

e Finally, select your ad group distribution. This cannot be changed once saved, so if a mistake is made, you’d need
to delete the ad group and create a new one.

e Ad distribution is where your ads will appear, and the language they are written in. For example, English and
Spanish US ads are directed to the US in either English or Spanish. French France ads are distributed in French to
France, via fr.msn.com.

e The difference between the targeting and ad distribution sections is that targeting limits your ads to one specific
area, whereas ad distribution defines the overall region distribution. Targeting refers to a user’s geographic

location, but ad distribution has to do with language and which localized search engine someone is using.

e C(lick “Next” to proceed.
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| Sign out | My settings | Help

Microsoft Advertising
Search adCenter accounts 27|

adCenter
Campaigns Accounts & Billing Tools Reports

Customer | > Account: » Campaign: Campsaign #3 » Ad Group: Ad group #1
> N

Create a campaign for: _

Campaigns are sets of one or more ad groups that share one budget. Ad groups are sets of ads and either keywords or network or website placements.

] ) < Back ] | Next > ‘ [ Save & Close

<
g 1. Settings 2. Ads
S
5
a
e

Ads you have created

Create text ad || Import ads = D=l=t= | More ¥ | Select columns ¥

There are no ads.

To get started, click Create text ad.

< Back ] | Next > ‘ [ Save & Close

& icrosoft Advertising

© 2011 Microsoft | Legal | Privacy | Microsoft Advertising | Support | | Fesdback

From here, you can view and add ad groups. Click “Create Text Ad” to continue.

Create text ad

Ad title: Catchy Title Text ad preview:

25 characters masimum Insert dynamic text

Ad text: A great hook to get readers excited! Catchy Title
70 characters maximum Insert dynamic text ';‘.i.i?.a‘ hook to get readers ex

Display URL: www.mysite.com www.mysite.com

The URL showninyourad. 35 characters masimum Tnsert dynamic text
= rrees 2w 2f s=n ol veny

Destination URL: . : depending upon the ad's position en
The webpage that ® hetput/ - © hitpsy// O_KE’ ord destination URL the webpage and the viewer's brovser
customers go to when they wwW.my3ite. com/mylandingpage] settings.

click your ad,

h " g = Learn how to customize your ad
1017 characters maximum Insert dynamic text using dynamic text.

[ Save ] [ Save and create another ] [ Cancel

A text ad box will appear. Enter the information for your text ad, and click Save. If you wish to create multiple ads
(recommended), click “Save and Create Another”.
Once you are finished, you can define your keywords.
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' Create a campaign for: [ NNEGIN

€ 30 QrouDs That Shave com bUSget. Ad OrEUDs e Batx of ads And eRher Kaywords of network o¢

wetes ¢
. . 9 < Back
€
2 L.Settinas Z.ads ). Keywonds
3
2
Choose keywords
Enter one keyword per bne. Keywords must be relevant 1o your (A Keyword research tools
34 and meet our Edtoral Gadelnes.
@ Find heywoeds Contaning & word of phease
Sexch 3 webstte for keywords
Search the destnaton URLS of your ads
sample beyword
The keymoeds Ganerated by the research tool e not guaranteed
0 saet Our Edtonal Gusdelnes. You are responable for the
keywords you sebect
Garvcated Keywords
Tip: Loatn how 1o quickly post keywords usng thes formae !
Byl bl ved ey S s e S T pat e pa g ) er—s
"oy eppiand¥ -
sampie kwgeord as
I I heyworts  More ¥ Sabect cokemea @ |
Coslers
-;r . ~ 9 Sasrch match types 0 WRi{serm=} (poreni) Flarwhuider {parem)) Shehve
- (1624 araiders =as ) metert (1033 haredters mas. ) (70 dharecters man. ) (70 therntters mas. )
") Eanct Phwnne | Wrsed | LR
e ¥ e
amele ¥ v
Tt s ver
e ) Ve
< Bk hest > Save A Close
€ 2008 Morceatt | Lagel | Pisry | Mursash Advertiing | Bepeent | | Peedheck

& oot Avertising

Enter your keywords in the box on the left, or research them on the box on the right. See the bottom box for
keyword summaries. You can select exact, phrase, and broad searches.

You can also add negative keywords for each specific keyword, or add options for dynamic insertion.
We'll use static keywords for now, and click “Next”.
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RO GroUpT AO Group ¥1

’ Create a campaign for:

Campaigns are sets of one or more ad groups that share one budget. Ad groups are sets of ads and either keywords or network or website placements.

® L] L} @ [ <Back | [ Next > | [ Save & Close |
1. Settings 2. Ads 3. Keywords 4, Pricing

Navigation

Set your campaign budget ?
You can set either a daily or monthly budget. With a daily budget, you will also set a maximum monthly budget.

Estimated spend (USD): 9.45
This monthly estimate is based on your bids. Actual costs depend on ad performance.

Campaign budget (USD): 10.00 per month [

Monthly budget options: @ pivide budget across the month (2
© Spend budget until depleted 7
© 5et daily budget cap
per day

Bid on keywords |7

Click Advanced bidding and change bids for individual keywords, or enter a default bid for all keywords.

Default bid (max. CPC) |2 gid Settingds .
. ave or undo your changes as you
Search network (USD): 0.05 experiment with default and keyword
Content network (USD): 0.05 bids.

Estimate default bids needed to reach position 1

Estimated monthly spend and performance
Spend Impressions | Clicks Avg. CTR% | Avg. pos. | Avg. CRC

9.43 82,994 189 0.23 11.21 0.05

-\}-Advam:ed bidding

[ <Eack] [ Next > ] [ Save & Close ]

e From here you can check your monthly budget, and set a daily budget cap. This is highly recommended for new
campaigns: keep your spending in check until you know what works best.
e Then, you can check and revise your default keyword bids, and even define specific bids for individual keywords

(under Advanced bidding). AdCenter also offers a quick way to estimate your position with current bidding levels.
Click “Next” to continue.
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Campaign Budget

Campaign budget

Current spend (USD): 0.00
Campaign monthly budget (USD): 10.00
How budget will be spent: Divide budget across the month

Targeting

Location and time |7

Edit

Edit

Demographics 7

‘ Selected locations

Gender

|rarget all locations

| Both genders

‘ Selected days of the week

|Age groups

[All days

‘ Selected hours of the day

[al ages

Device
| Device ‘

[All hours

Ads

|AII devices (Desktops/laptops and smartphones) ‘

Edit

The ads for this ad group will become active on the start date, subject to editonial approval.

Calchy Title
A great hook to get readers excited!
www.mysite.com

Keywords

Edit

The keywords for this ad group will become active on the start date, subject to editorial approval.

test

example

sample

your keyword here

Double-check all your data.

< Back ] [ Finish ] [ Save & Close

Make sure the budget, targeting, ads, and keywords are all correct, and click “Finish”.
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Some Google tools:

e http://translate.google.com
e https://adwords.google.com/o/Targeting/Explorer? ¢=1000000000& u=1000000000& o=cues&ideaRequest
Type=KEYWORD |DEAS#search.none

Use Google keyword search to find related keywords. Be sure to select the proper country, and language, for more
accurate results. There are also keyword search tools built into the adCenter platform, which you may prefer.

Word or phrase (one perline) Website

equipo lento ‘

A

[ Only show ideas closely related to my search terms (2
=l Advanced Options and Filters

Locations and languages (> Mauritius - Slovak -
Mayotte Slovenian
a
Micronesia —| | Swedish =
Moldova Thai i
Mnnacrn i Turkizh i

Include specific content (2 [[] Include adult ideas

Sh(;\:agseat}cssaf::: 2 | Desktop and laptop devices E“
FIEF IS (@ | Local Monthly Searches E" | == E" | | A

+ Add another

Learn more about Paretologic by visiting www.paretologic.com
ParetolLogic Inc. | 1827 Fort Street, Victoria, BC, V8R1J6, Canada



http://translate.google.com/
https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&__o=cues&ideaRequestType=KEYWORD_IDEAS#search.none
https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&__o=cues&ideaRequestType=KEYWORD_IDEAS#search.none

Ad Preview

e https://adwords.google.com/d/AdPreview/?

c=1000000000& u=10000000008& o=cues

Ad Preview and Diagnosis

With the Ad Preview and Diagnosis tool, you can search for your ad just like you would on a regular Google search results page, without accruing any impressions. Use the drop-down menus below to configure
additional options for your search. Learn mare

equipo lento Preview

Sign in to view diagnosis information .
Additional options

Damain vamw gogle sonm [<]
Language

Location @ Place name © Coordinates

| Mexico

[=] = [ A regions in tris country [=]

Device Desktop or laptop computer Edit

This allows you to check out results in different languages/countries, without having to use a proxy.
e Be sure to specific the language, country, and TLD.

Check out some competition, or ads in your target language with the Google keyword preview tool.
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