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Adcenter International Setup 

 

 

 Click the “Sign up Now” button to begin. 
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Account Information 

 

 

 

 Enter your account and company information.  

 Select YOUR location here, not the location you want to market to.  
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Payment Information 

 

 

 Enter the credit card you wish to pay with. 
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adCenter Dashboard  

 

 

 Click the Campaigns tab.  
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The Campaigns  

 

 

 

 Here you can review all your active or paused campaigns, and their overall info.  

 Click “Create Campaign” to continue.  
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Create Campaign 
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In the first part of the campaign creation, we have a number of options. 

 First name your campaign.  

 

Give it a direct, explanatory name, to prevent confusion. Then enter the time zone for that campaign.  

 Then, enter your monthly campaign budget, and how you wish it to be distributed. Click the question marks next 

to each option for more information.  

 

 Next, select your targeting options. Use “Target Customers by Location” to restrict your ads to a specific country, 

region, or city. Then, restrict the devices you want your ads to appear on. For ParetoLogic products, you should 

limit these to desktop and laptop systems only.  

 

 Then, you can enter Campaign –wide negative keywords. These will vary depending on your keywords and your 

market. For example, if I sell shower curtains, and was bidding on shower keywords, I would add negative 

keywords of “bridal” and “baby,” to avoid searches for bridal showers. Negative keywords are important to 

prevent unwanted clicks from irrelevant searches.  

 

 Then, name your first ad group. You’ll be able to change the name, and add more ad groups later. As with the 

campaign name, make it as descriptive as possible. 

 

 Finally, select your ad group distribution. This cannot be changed once saved, so if a mistake is made, you’d need 

to delete the ad group and create a new one.  

 

 Ad distribution is where your ads will appear, and the language they are written in. For example, English and 

Spanish US ads are directed to the US in either English or Spanish. French France ads are distributed in French to 

France, via fr.msn.com. 

 

 The difference between the targeting and ad distribution sections is that targeting limits your ads to one specific 

area, whereas ad distribution defines the overall region distribution. Targeting refers to a user’s geographic 

location, but ad distribution has to do with language and which localized search engine someone is using.   

 

 Click “Next” to proceed.  
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 From here, you can view and add ad groups. Click “Create Text Ad” to continue.  

 

 A text ad box will appear. Enter the information for your text ad, and click Save. If you wish to create multiple ads 

(recommended), click “Save and Create Another”.  

 Once you are finished, you can define your keywords.  
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 Enter your keywords in the box on the left, or research them on the box on the right. See the bottom box for 

keyword summaries. You can select exact, phrase, and broad searches.  

 You can also add negative keywords for each specific keyword, or add options for dynamic insertion.  

We’ll use static keywords for now, and click “Next”.  
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 From here you can check your monthly budget, and set a daily budget cap. This is highly recommended for new 

campaigns: keep your spending in check until you know what works best. 

 Then, you can check and revise your default keyword bids, and even define specific bids for individual keywords 

(under Advanced bidding). AdCenter also offers a quick way to estimate your position with current bidding levels. 

Click “Next” to continue.  

 

  



 
 

Learn more about ParetoLogic by visiting www.paretologic.com 
ParetoLogic Inc. | 1827 Fort Street, Victoria, BC, V8R1J6, Canada 

Campaign Budget 

 

 

 Double-check all your data.  

 Make sure the budget, targeting, ads, and keywords are all correct, and click “Finish”.  
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Some Google tools: 

 http://translate.google.com 

 https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&__o=cues&ideaRequest

Type=KEYWORD_IDEAS#search.none 

Use Google keyword search to find related keywords. Be sure to select the proper country, and language, for more 

accurate results. There are also keyword search tools built into the adCenter platform, which you may prefer.  

 

  

http://translate.google.com/
https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&__o=cues&ideaRequestType=KEYWORD_IDEAS#search.none
https://adwords.google.com/o/Targeting/Explorer?__c=1000000000&__u=1000000000&__o=cues&ideaRequestType=KEYWORD_IDEAS#search.none
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Ad Preview 

 

 https://adwords.google.com/d/AdPreview/?__c=1000000000&__u=1000000000&__o=cues 

 

 

 Check out some competition, or ads in your target language with the Google keyword preview tool.  

 This allows you to check out results in different languages/countries, without having to use a proxy.  

 Be sure to specific the language, country, and TLD.  

 

https://adwords.google.com/d/AdPreview/?__c=1000000000&__u=1000000000&__o=cues

